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About this document 

This document is part of the Erasmus+ project “Sharing Skills - Increasing the labor market relevance of 

VET provision and reducing skills mismatches and shortages in the new booming Sharing Economy sector". 

In the frame of the project, O1 -Report on Sharing economy penetration - aims at providing insights on 

the importance and impact of sharing economy in a number of European countries (Portugal, Greece, 

Poland, Germany, Italy, the UK), the EU, as well as the USA, including aspects such as: market sectors 

of Sharing Economy (and providers and users per sector), profile of providers, economic added value,  

side-effects  of  sharing  economy.   

This document provides the national report on Italy concerning the penetration of the Sharing 

economy   in   the   country   and   the   main stakeholders.  It also presents the available sources and 

publications that represent the situation and environment in Italy 
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1. Introduction and scope  

The main purpose of this report as well as the interviews with key persons and other stakeholders is 

to give an overview of the market penetration of the sharing economy in Italy. It is part of the 

Intellectual Output 1 (O1) and will be part of the Global Report. 

The O1 will be a report on the total penetration of sharing economy into “everyday” life and the 

effects it has compared to the necessary skills and knowledge profile of the providers that would like 

to be part of this new booming sector.  

The document will feed the Global Report of O1, to provide a perspective on the total penetration of 

sharing  economy  into everyday  life  and  its  effects,  as  well  as  the  necessary  skills  and  

knowledge profile of the providers that would like to be part of this new booming sector. This is the 

first step of the  Sharing  Skills  project  to  accomplish  its  mission: Increasing  the  labor  market  

relevance  of  VET provision  and  reducing  skills  mismatches  and  shortages  in  the  new  booming  

"Sharing  Economy" sector. 

The following documents are provided in Annex:  

 Annex  1_Sources: information  about  relevant  publications  related  to  sharing  skills  and 

sharing economy; sources for statistical data relevant to the sharing economy.   

 Annex 2: Stakeholders list: contacts of relevant stakeholders in the sharing economy. 

 

1.1 Methodology 

In order to develop this document, the following main task were carried out: 

TASK  1:  Review  of  already  conducted  research  &  publications  and  synthesis  of  results: gather  

information  regarding  sharing  economy,  its  presence,  features  and  impact  in  EU countries and 

other selected countries. 

TASK 2: Internet study on the sharing economy issue: Criteria based internet search on the penetration  

of  sharing  economy  in  the  country/ies  covered  by  each  partner  and  sectors defined for the 

study; identification of "iconic" personalities that are used as a referral on the issue   of   sharing   

economy.   Examples:   successful   entrepreneurs,   launchers   of   relevant ideas/platforms,  
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researchers,  policy  makers  connected  to  the  subject,  other  personalities such as representatives 

of local authorities managing shared economy services, etc. 

TASK 3: Interviews with Key Persons and other Stakeholders and questionnaire implementation: selection 

of stakeholders including representative of the private sector and public stakeholders for in-depth 

interviews. 

TASK 4: Development of report 

 

1.2 The economy sectors to be covered 

The economic sectors covered within this analysis are Tourism, Car sharing/land transport. These 

sectors are particularly relevant in the sharing economy in general, but especially in Europe, including 

the countries participating in the project. Countries like Portugal, Italy and Greece are tourist 

destinations and resource more and more to the sharing economy for purposes of accommodation, 

transport, etc. Germany has a growing number of sharing economy clients. 

Definition of Tourism | Source: World Tourism Organisation - UNWTO 

Tourism is a social, cultural and economic phenomenon which entails the movement of people to 

countries or places outside their usual environment for personal or business/professional purposes. 

Tourism generates directly and indirectly an increase in economic activity in the places visited (and 

beyond), mainly due to demand for goods and services that need to be produced and provided. 

In the economic analysis of tourism, one may distinguish between tourism’s ‘economic contribution’ 

which refers to the direct effect of tourism and is measurable by means of the TSA, and tourism’s 

‘economic impact’ which is a much broader concept encapsulating the direct, indirect and induced 

effects of tourism and which must be estimated by applying models. 

Definition of Car Sharing | Source: Carsharing Association - CSA 

Car sharing is defined by its environmental and social purpose, rather than business and financial 

objectives. It is designed for local users in support of community transit and environmental goals. Its 

mission, vision and values lead to actions aimed at decreasing personal car ownership, reducing 

vehicle distance travelled, improving urban land use and development, providing affordable access to 
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vehicles for all constituencies, as well as motivating residents to walk, cycle and take buses and trains, 

and decreasing dependence on fossil fuels while reducing the emission of greenhouse gases. 

 

1.3 Description of Italy as the country covered in this report 

The most important sectors of Italy’s economy in 2014 were wholesale and retail trade, 

transport, accommodation and food services (20.1 %), industry (18.5 %) and public 

administration, defence, education, human health and social work activities (17.2 %). 

Italy’s main export partners are Germany, France and the US while its main import partners 

are Germany, France and China. 

To the north, Italy borders France, Switzerland, Austria, and Slovenia, and its borders are 

largely naturally defined by the Alpine watershed. To the south, it consists of the entirety of 

the Italian Peninsula and the two largest Mediterranean islands of Sicily and Sardinia as well 

as around 68 smaller islands. There are two small independent states within Italy: the 

Vatican City in Rome, and the Republic of San Marino.  
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2. Sharing economy in Italy 

The first mention ever about “sharing ecomomy” at EU institutional level is (only) the 

document adopted on 4th December 2015 by plenary session of the Comitè des Regions. It 

has been realised by the Italians Benedetta Brighenti – alternate member of the ECON 

Commission (Economic Policy)  and Christian Iaione, professor of public law and Director of 

the Laboratory for the Governance of Commons, LUISS University, Rome. 

 

While the Public consultation on "Regulatory environment for platforms, online 

Intermediaries, data and cloud computing and the collaborative economy", opened by the 

European Commission on September 24 and recently closed, had special focus on the 

Sharing Economy. It will be followed by meetings and studies, prior coordination between 

the various Directorates-General (DG) who are otherwise interested in the topic. And sharing 

economy was one of them in the agenda of the European Council of last 28 and 29 January 

in Amsterdam. 

 

According to "The Sharing Economy" research conducted by IPSOS in 2014 on 1000 Italians 

18-64 years old:  

 75% already "heard" about sharing economy 

 31% are ready and interested to use it and 11% already using it, but 27% are not 

interested  

 youngest (age 18-24) are also the readiest and favourable users  

 among those who are already acknowledged about this phenomenon,  67% links it to 

goods and services, while 21% to an economic gain   

 there is more "trustiness" and "confidence" in the South of Italy 

 57% of respondents expects a strong spread of car-sharing. 

 

As for sectors: 

 47% believes that house-sharing will grow in the next future 
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 while co-working and car sharing, cited respectively by 61% and 53% of respondents, 

are the sectors that seem to have most potential. 

 

The same IPSOS states that the recent explosion of social economy is due to the economic 

crisis – since the 86% of the sample is about to change its consumer behaviours and 75% 

cutted already its budget – the other main feature is a new awareness. Awareness of ethics, 

environmental sustainability, innovation and sociality, which are seen as crucial values. 

 

"The sharing economy appears to be one of the most effective responses to the current 

economic crisis, but to spread more widely, it requires a greater focus on quality given by 

the value generated from the share itself, rather than quantity" (Fabio Era, Senior 

Researcher, Ipsos Public Affairs). 

 

Hence, motivations that push people to share can be different: they can be represented by a 

concrete need of stability  for “pragmatists”, by the challenge for “adventurers, by the social 

growth for “socializing” and by strong ideals for “educators”, who look at social 

responsibility and environmental sustainabiliy.  

 

Trustiness is a key-factor of this emerging economy, founded on both virtual and real 

relations, according to Gea Scancarello, author of the book “Mi fido di te” (2015, 

Chiarelettere). She states that Italians are curious and want to "try", while weakness 

depends on some critical features of Italian system, mainly as for rules. 

 

Main stakeholders:  

 Main stakeholders, market penetration and impact per key provider 

(estimations) 

According to a recent mapping (Biancoforte.it, 2015), from 2011 until today the numbers of 

platforms for exchange and sharing in Italy have more than tripled.  Especially in tourism, 

transport, energy, power and design. Nowadays there are about 160 of these platforms, 

about 40 experiences of self-production, about 60 of crowding (of which 27 are active and 

14 being launched). Whether it's sharing for the sharing of goods, services, information, 
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space, time or skills, bartering (between individuals but also between companies) or 

crowding with practices such as crowdsourcing and crowdfunding but also self-making and 

digital manufacturing (FabLab). 

As for bartering – another form of sharing -  one of the main stakeholders in tourism is 

“Baratto BB” (www.barattobb.it), an Italian network and web platform for bed&breakfasts 

aiming to offer overnights all the yearlong in change of goods (like food or pieces of furnitue) 

or services (like reparation works or consulting), but excluding money. This follows the 

(unexpected?) success of “La Settimana del Baratto” (Barthering Week), organised for the 

first time seven years ago.  

But the two main players of sharing economy as for tourism, also in Italy, are undoubtely 

BlaBlaCar and Airbnb. 

Here under some features from the same above mentioned research by IPSOS: 

 6% uses Blablacar 

 4% uses Airbnb: mainly highly educated professionals and young people  

 as for Airbnb, in particular: 60% sees it as a tool for an economic saving, but 66% as a 

tool to better enjoy the destination and to live in beautiful and original 

accommodation. 

While, according to CENSIS, in 2014 two million Italians, 4% of the population, have used car-

sharing. While this amount increases to 8.4%, as for young people, corresponding to 940 

thousand persons. 

“Italy is our 3rd market in the world”, after USA and France, declares Matteo Stifanelli, 

Aribnb Country manager for Belpaese (as interviewed by Il Sole 24 Ore, 2015). "More than 2 

million 700 thousand passengers have stayed with Airbnb in Italy from 2008 to present. 

Right now we have more than 150,000 available housing and growth, year over year, at this 

time is 99%”.  

Airbnb Italy now has around 150.000 hosts, which corresponds to the 15% of total Italian 

accommodation capacity and around 12.000 Airbnb rentals per day. Only in Milan, 54.000 

http://www.barattobb.it/
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beds are from hotels, but there are other 42.000 offered on Airbnb. Thanks to EXPO 2015, 

Airbnb bookings in its host city have quadrupled compared to the same period last year. 

The Italian Country manager states that the attention of the company is now on the so-

called “vacational rental market”, explaining that "the markets where Airbnb is growing 

most in Italy are in fact linked to the territories. The latest figures show how the Trentino 

and Bolzano are top of the league. Then the Piedmont, Aosta, the Island of Elba. While 

Regions such as Calabria are preferred by foreign tourists. And all these are important 

factors for a concrete “seasonal adjustment”.  

In addition, it is to be considered the “real estate capital per head”: there is no other 

Country in the world with a higher amount. As confirmed also by Agenzia delle Entrate 

(Italian Inland Revenue Agency), according to which 76.6% of Italians live in their own house. 

Hence house-sharing (and/or flat-rental) is one of the main sources income for many people. 

From this fact to become Airbnb host there is a short step. 

An authentically Italian playmaker in the wide field of sharing economy in tourism is 

Gnammo (www.gnammo.com). About food, of course! The platform helps people to share 

dinners and meals at home, within the so-called framework of “social-eating”. 

According to a study realised by CTS for Fiepet Confesercenti (2015), the universe of "home 

restaurant" had a turnover of € 7.2 million in Italy in 2014. With 7,000 "social" cooks active 

in the Country and an expected trend of further growth for 2015. It is estimated that in 2014 

have been organized 37,000 social-eating events gone, with a participation of around 

300.000 people and an estimated average collection for single night, amounting to EUR 

194.00. 

  

http://www.gnammo.com/
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3. Sharing economy vs. real economy 

One of the main worries of Italian real economy stakeholders, experts and opinion-makers is 

the lack of a clear regulation for sharing economy and its providers. Both from the 

organisational and fiscal point of view.  

As for Aribnb, for example, there is not a clear distinction between “occasional” and 

“professional” hosts, who use the platform to generate a considerable revenue. And the 

border between these two categories is not clear. “They shall be classified as professionals, 

from a regulatory point of view. But we decided to host them on our platform because they 

still belong to the world of travel.” adds Matteo Steffanelli. 

Then Federalberghi – one of the biggest Italian hotels association - requires better and fairer 

regulations, while Fiaip , an association of Italian real estate agents asks Airbnb to pay taxes 

in Italy. 

In its last act on tourism approved by Lombardy Region (L.R. Lombardia 27/2015, Titolo III, 

Capo III), there is a mention to “home-sharing”: this is the first and only one in Italy. Thanks 

to this act, the phenomenon is now formally recognized, but also limited and (partially) 

disciplined. Because there are still no temporal limits. Among others things, home-sharing 

providers/hosts are now subject to the duty to declare guests to Police and to pay taxes 

from the generated-income. 

If there is any other rule in any other Italian Region, or at national level, as for social-eating it 

is to be mentioned the intention to regulate "home restaurant" by one of the main parties of 

Italian Parliament (Movimento5Stelle): the closure of the discussion phase among its 

members is fixed for March 2016. 

 

Qualification and skills needs 

Also from the education and training side, we encountered a lack of offer and contents. One 

of the few provides in Italy is now “Lateral Training”, in cooperation with AISE (Associazione 
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Italiana Sharing Economy): teaching how to design, develop and manage digital projects 

inspired to and for sharing economy (www.sharingitalia.it).  

The other one is the “Sharing School” project, organised and promoted by several 

associations and social enterprises active in the sharing and social economy field 

(www.sharingschool.it).  

In the Italian panorama, one of the best practices about cooperation between policy-makers, 

citizens and experts on this topic comes from Milan, venue of the “Sharing economy fair”. 

And where the City Council in 2012 started a process which lead to “Milano Sharing City”. 

Among other things, it is characterized by an Action Plan – officially adopted by the same 

Council – together with guidelines, strategies, activities and tools. And a kind of public 

official list of "sharing economy players" in town. The stress is on good values of sharing 

economy,  as active citizenship but also on the need to regulate it and to offer new training 

tools for these new jobs. 

 

 

 

 

 

 

 

 

  

http://www.sharingitalia.it/
http://www.sharingschool.it/
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4. WOT analysis 

SWOT analysis (including differences between 2 types of economies) 

  
Helpful 

to achieving the objective 

Harmful 

to achieving the objective 
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Strengths 

 Social values 

 Economic values (as extra income-

source) 

 Easiness 

 ICTs development and spreading 

 Peer-to-peer system 

 Diffusion even in “remote” and 

“peripheral” destinations, where 

traditional business does not go 

 No rules at the moment: no limits to 

the number of overnights nor to the 

income generated; any specific 

requirement in terms of living 

standards, house manteinance, etc 

 Huge convenience compared to real 

economy players 

Weaknesses 

 Some image of “lack of security” 

among adults 

 Image of being against fiscal rules 

 A certain “risk” perception as for the 

overall quality of services (cleanliness, 

state of the house/car/facility, etc) 
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Opportunities 

 Economic crisis 

  Emerging of new social trends and 

behaviours 

  Curiosity of people 

  Recent acts of Lombardy Region as 

for organisational rules 

  Tourism development of “remote” 

and “peripheral” destinations 

Threats 

 Critical features of Italian (old and not 

updated) system: lackness of specific 

fiscal and organisational rules 

 Potential State/Region/City regulation 

actions that may limit benefits and 

convenience 

 Potential protests/obstacling actions 

of real economy players 
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5. Conclusions and remarks 

According to a recent mapping (Biancoforte.it, 2015), from 2011 until today the numbers of 

platforms for exchange and sharing in Italy have more than tripled.  Especially in tourism, 

transport, energy, power and design. Nowadays there are about 160 of these platforms, 

about 40 experiences of self-production, about 60 of crowding (of which 27 are active and 

14 being launched). Whether it's sharing for the sharing of goods, services, information, 

space, time or skills, bartering (between individuals but also between companies) or 

crowding with practices such as crowdsourcing and crowdfunding but also self-making and 

digital manufacturing (FabLab). 

One of the main worries of Italian real economy stakeholders, experts and opinion-makers is 

the lack of a clear regulation for sharing economy and its providers. Both from the 

organisational and fiscal point of view.  

In the Italian panorama, one of the best practices about cooperation between policy-makers, 

citizens and experts on this topic comes from Milan, venue of the “Sharing economy fair”. 

And where the City Council in 2012 started a process which lead to “Milano Sharing City”. 

Among other things, it is characterized by an Action Plan – officially adopted by the same 

Council – together with guidelines, strategies, activities and tools. And a kind of public 

official list of "sharing economy players" in town. The stress is on good values of sharing 

economy, as active citizenship but also on the need to regulate it and to offer new training 

tools for these new jobs. 
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6. Questionnaires response analysis 

We collected 169 answers of users and clients who are resident in Italy. 

The kind of sharing economy services do they use is: 

 Car: 25,4% 

 House:/Accommodation: 18,3% 

 Both: 17,1% 

 Other: 39%. 

Here under we see some useful findings. 

At the question “Do you think that the sharing economy sector should be regulated?”, we 

got: 

 Yes: 68% 

 No: 32%. 

If Yes, at what level? 

 Europan, national and local at the same time: 29,5%  

 Only European: 23% 

 Only national: 15,9% 

 Only local: 2,3%. 

Those who use house/accommodation, at the question “How important are the 

repudiating/rating systems for the services of housing on your final choice?”, provided these 

answers: 

 Really important: 50% 

 A bit of important: 21,6% 

 Necessary: 20% 

 Irrilevant: 8,3%. 
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At the question “Did you ever face any problems during your stay (from the owner/provider 

side)?”, house/accommodation users replied: 

 No: 70,7% 

 Yes: 29,3%. 

 

If Yes, what kind of troubles: 

 Service/good below the standars: 38,2% 

 Lack of Organization/Professionalism: 23,5% 

 Language: 20,6% 

 Lack of trust: 17,6%. 

 

At the same question, car users replied:  

 No: 78% 

 Yes: 22%. 

Hence we can see that house/accommodation users experienced a bit more problems than 

car users.  

While troubles/problems are a bit different for them, as follows: 

 Lack of Organization/Professionalism: 37,2% 

 Service/good below the standars: 31,3% 

 Lack of trust: 19,6%. 

 Language: 11,7%. 

 

At the question “Do you believe that the accommodation providers shall develop their skills 

to make your staying more pleasant?”, house/accommodation providers answererd as 

follows: 

 Yes: 65,5% 

 No: 34,5%. 

 

While car users were equally divided (50,5% against 49,5%). 
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If Yes, what kind of skills are required: 

 Problem solving: 22% 

 Communication skills: 19,5% 

 Use of technology: 16,1% 

 Languages: 14,4% 

 Information and proposals for the area that is to host the sharing accommodation 

clients: 14,4% 

 Accounting: 7,6% 

 House agent knowledge: 5,9%. 

 

While car users answered as follows: 

 Languages: 18% 

 Information and proposals for the area that is to host the sharing transportation 

clients: 17% 

 Accounting: 16% 

 Use of technology: 16% 

 Communication skills: 12,7% 

 Photography: 10,6% 

 Cultural awareness: 9,5%. 

 

Do you believe that it will be beneficial if the sharing accommodation providers would have 

better information on: 

 Consumer’s protection: 26% 

 Safety: 19% 

 Information system: 18% 

 The regulatory framework: 17,3% 

 Transactions: 10,2% 

 Training and education: 9,4%. 

  



                                            
 National Report - Italy 

  20 

 

While car users answered as follows: 

 Safety: 24,1% 

 Consumers' protection: 21,1% 

 The regulatory framework : 20,3% 

 Transactions: 19,5% 

 Information system: 15% 

 Training and education: 4,5%. 

 

As you can see, transactions – among others – is an issue much more important for car users 

than house/accommodation users. While, from the other side, training and education is 

much more “felt” as an importan issuse from house/accomodation users. 

 

Finally, these are the answers to the question “How useful do you think it would be the 

creation of a sharing economy informational webinar with videos etc?”: 

Among house/accommodation users: 

 Most useful: 40,5% 

 Neutral: 37,8% 

 Least useful: 8,1% 

 Useless: 8,1% 

 Extremely useful: 5,4%. 

 

Among car users: 

 Most useful: 39,2% 

 Neutral: 28,5% 

 Least useful: 17,8% 

 Useless: 7,1% 

 Extremely useful: 7,4%. 

 

If the percentage of “Most useful” answer is almost the same in the two cases, it is to be 
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noticed that these webinars are considered “least useful” much more from car users than 

house/accommodation users. 

 

Our survey was addressed also to sharing economy providers. Here under we provide some 

useful finding from the specific category of house/accommodation providers. 

How important is the reputation/rating system? 

 Necessary: 26,5% 

 A bit of important: 26% 

 Really important: 22% 

 Irrilevant: 21% 

 Important: 4,5%. 

 

What means do you use in order to provide you services? 

 Internet platforms: used by 83% of providers 

 It tools: used by 43,5% of them 

 Advertisements on social media: used by 26% of them 

 Acquaintances: used by 21% of providers. 

 

What are the motives and expectations behind the offer of services\goods through the 

accommodation sharing platform? 

 Economic support: for the 73% of them 

 Seeking for an entreprenurial experience: for the 35% of them 

 Curiosity: for the 8% of them. 

 

If you would plan to invest in education/training, what kind of skills & knowledge would you 

like to acquire/improve in order to develop your service? 

 Entrepreneurial skills (problem solving, business planning, idea development etc.): 65%  

 Marketing skills: 45% 

 Language skills: 27% 

 ICT skills: 26%.  
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2.1.17. What is the most difficult thing(s) you encounter in providing your service?  

 Language barriers: 35% 

 Excessive clients’ demands: 19% 

 Organizational issues; 17% 

 Lack of trust: 5% 

 Accounting: 12%. 

 

At the question “Do you think that the sharing economy sector should be regulated?”, we 

got: 

 Yes: 60% 

 No: 40%. 

If Yes, at what level? 

 Only European: 46% 

 Only national: 35% 

 Europan, national and local at the same time: 13%  

 Only local: 6%. 

 

The sharing economy goods and services providers shall be further protected from? 

 Risks: 67% 

 Indirect costs: 22,5% 

 Labor law: 30% 

 Security: 19,5% 

 Damages: 24%. 

 

Let’s see now what car sharing providers answered to the same questions. 

How important is the reputation/rating system? 

 Irrilevant: 66% 

 A bit of important: 19% 

 Really important: 2% 
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 Important: 13%.  

 

What means do you use in order to provide you services? 

 Internet platforms: used by 77% of providers 

 It tools: used by 42,5% of them 

 Acquaintances: used by 8% of providers 

 Traditional tools: 8% 

 Advertisements on social media: used by 4% of them 

 Traditional tools: 4%. 

What are the motives and expectations behind the offer of services\goods through the 

accommodation sharing platform? 

 Economic support: for the 68% of them 

 Curiosity: for the 26% of them. 

 Seeking for an entreprenurial experience: for the 15% of them 

 

If you would plan to invest in education/training, what kind of skills & knowledge would you 

like to acquire/improve in order to develop your service? 

 Entrepreneurial skills (problem solving, business planning, idea development etc.): 62%  

 Marketing skills: 20% 

 Language skills: 20% 

 ICT skills: 18%.  

 

2.1.17. What is the most difficult thing(s) you encounter in providing your service?  

 Language barriers: 64% 

 Lack of trust: 21% 

 Excessive clients’ demands: 11% 

 Organizational issues; 8% 

 Accounting: 13%. 
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At the question “Do you think that the sharing economy sector should be regulated?”, we 

got: 

 Yes: 63% 

 No: 37%. 

If Yes, at what level? 

 Only national: 68% 

 Only European: 23% 

 Europan, national and local at the same time: 9%.  

 

The sharing economy goods and services providers shall be further protected from? 

 Risks: 57,5% 

 Indirect costs: 20% 

 Labor law: 9% 

 Damages: 7%. 

 Security: 4,5%. 

 

As for real economy representatives, at the question “Do you think that the sharing 

economy sector should be regulated?”, we got these answers: 

• Yes: 79% 

• No: 21%. 

 

If Yes, at what level? 

 Only European: 38% 

 Europan, national and local at the same time: 33%.  

 Only national: 21% 

 Only local: 8%. 

 

The sharing economy goods and services providers shall be further protected after the 

penetration of sharing economy from? 

 Security: 60% 
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 Damages: 54% 

 Labor law: 53% 

 Risks: 51% 

 Indirect costs: 36%. 

Representatives of public sector gave also their contribution to our project. Here under 

there are some of their answers. 

Does your organization believe that there is an impact from the penetration of sharing 

economy in the “real” economy? 

 Yes: 88% 

 No. 12%. 

 

If yes, in what extent: 

 A medium impact: 54,5% 

 A large impact: 34% 

 A small impact: 11,5%. 

 

Does your organization suggest that the sharing economy sector should be regulated? 

 Yes: 77% 

 No: 23%. 

 

If Yes, at what level? 

 Europan, national and local at the same time: 65%.  

 Only national: 22,5% 

 Only European: 11% 

 Only local: 1,5%. 

 

In addition, we got some other important elements from some face-to-face interviews we 

conducted with representatives of public sector and real economy and from some sharing 

economy users and clients. 
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Summarizing, public sector (mainly municipalities) claim new and more specifc power and 

role to address this new sharing economy model. Because, at the moment, local authorities 

have not any titles to regulate sharing economy providers and their activities. For example, 

number of overnights and income generated. And there is any rule from the fiscal (tax) point 

of view. A mayor stated: “mainly at Regional and Province level we have rules about housing 

and tourist accommodation. And also about transport. But these sharing economy services 

are somehow out of all this, you know”.  Another one stated: “If a hotel has 10 rooms and 

many limits to have these 10 rooms, we should apply, at least some of, these rules to private 

house providers. At EU and local level as well. This is they key factor for a sustainable system” 

where real economy and sharing economy can more easily coexist. 

 

Finally, all stakeholders who participated to our interviews claimed the same thing: to 

regulate this sharing economy model in order to let providers have some more rules 

(especially as for minimun living standards) and – fairly – pay taxes. 

 

And the good news to remark is that providers have the same will. 

  



                                            
 National Report - Italy 

  27 

Annexes:  

Annex 1 – Sources (based on Annex 1 of the methodological approach) 

Annex 2 – Stakeholders list (based on Annex 2 of the methodological approach) 

Annex 3 – Questionnaires/interviews completed or summary with the results of 

questionnaires/interviews 


